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Curious Plot is a marketing communications
and consulting agency serving clients in the
food and agriculture markets.

Our name reflects our innate drive to discover
what’'s next for food and agriculture and share
our vision for the path forward.
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Curiosity

Eagerness to discover more information
and/or education on a topic.

Methodology

« Onling, quantitative survey
« Initial wave: March 23-April 6, 2023
« 700+ “early adopter consumers”
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Early Food
Adopters

Interested in eating
out/restaurants, food/drink
festivals.

©

: ] . .
vl Interact with food/drlnk online

_“1~ content at least once per week.

0 D
Consider trying new things

to be important.




RESPONDENT
DEMOGRAPHICS

Geography

In which state do you reside?



RESPONDENT
DEMOGRAPHICS

Gender

300

Genz
250

200

Silent Generation
150

243 Millennials
100

159 Baby Boomers
50

® Male = Female ) )
Millennials+ Gen X Baby Boomers+

n=716 n=716

Which of the following best describes your gender?
How old are you?



RESPONDENT
DEMOGRAPHICS

Relationship Status Parental Status

Widowed

2%

Separated/Divorced

7%

Dating/In
Relationship/Engaged
14%
Kids Living in
Home
Married
52%

39% No Kids Living in
Home
61%

Which of the following best describes your relationship and household status?
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Culinary Topics

Cooking skills & tips

Easy (under 30
minute meals)

New snack ideas & products

New ways to prepare vegetables

Global/cultural
flavors & cuisines

Grilling tips & recipes

How to prepare meat

New ways to prepare fruits
How to prepare seafood
Immunity boosting recipes
New ways to serve dairy

Fresh mushrooms

Nutrition Topics

Foods that improve
gut health

Foods with cognitive
health benefits

Benefits of eating more
fruits & vegetables

How to eat more
fruits & vegetables

Immunity boosting
foods

Superfoods

High protein recipes

Benefits of antioxidants

Mood boosting foods

'='=] THERE IS NO SHORTAGE OF Consumer Curiosity

Sustainability Topics

Reducing food waste

Animal welfare

Farm worker welfare

Sustainable packaging

Which of the following best describes your curiosity regarding the culinary topics listed above?



Lately I've been learning how slightly

Plant based super foods burnt things add a lot of flavor.

ready in minutes.

Easy to make meals

that are affordable. « I have been trying to eat less

red meat and more fruits

| would be interested in and vegetables.

any new worldly recipes
using new spices and

ingredients.

New ways to prepare
fresh vegetables.

I'm excited about "simple” foods like
ramen and creating ‘hacks” that
elevate them.

I'm curious about easy
and quick recipes.
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| just need to start eating healthier,
so different ways to prep

vegetables and proteins would be

huge for mel!

| am excited about different foods to
air fry. | have an air fryer that | would
love to get more use out of.




TOP
INFLUENCERS

Social +
Friends/Family

Which of the following has the biggest
influence on your food curiosity?

Other
6%

Facebook
5%

TikTok
8%

Food brands
9%

Pinterest
9%

TV, radio, or
print media
12%




'='2] FOOD CURIOSITY INFLUENCES By Generation
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6% .
#1: TikTok
#2: Friends & Family

#3: Pinterest

#l Friends & Family
#2: Restaurants

%#3 TV/Radio/Print

N% 15%

%@\

#l Friends & Family
#2: Instagram
#3: Restaurants

9%

QW

@\\Gﬂ

#I Friends & Family
#2: Restaurants

#3: TV/Radio/Print

N%

13%

Baby Boomers

Which of the following has the biggest influence on your food curiosity?

M Friends and family
m Restaurants
TV, radio, or print media
m Instagram
M Pinterest
Food brands
W TikTok
m Facebook
m Other

n=716



/_‘.
dhehLe 0 o o 6.0

(7))
)
£ n
— 2 @)
o5 9@ © o .,
L WC (@) O O =
‘= - Y= @) = 0O
5 Se o 5 @ g3
N 2g 20 2 g ©3
= 85 £ 52 292
OcCc =0 - o O O C
e O O <« xx=2 Z0
Ob HE® D
ow l\l ( °



50
Millennials

Easy (under 30-minute
meals)

Global/cultural flavors
and cuisines

Foods that improve
gut health

Animal welfare

Cooking skills
and tips




Gen X
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Easy (under 30-
minute meals)

Global/cultural
flavors and cuisines

Animal welfare

Reducing food
waste

Cooking skills and
tips




55

Baby Boomers
@ Global/cultural

flavors and cuisines

Easy (under 30-minute

@ meals)

Foods with cognitive
) health benefits

3‘“

= Animal welfare

<= Foods that improve
U gut health




TOP RANKED

CURIOSITIES BY Geogl‘aphy

Top Curiosities:

Non-Coastal States

« Easy meals
« Global/cultural
flavors & cuisines

Global/cultural
flavors & cuisines
Animal welfare

Easy meals « Cooking skills

Foods that improve and tips

gut health « Animal welfare
Reducing food « High protein recipes
waste

Please rank the following topics based on how curious you are about it
with 1 representing the topic you are most curious about.



TOP RANKED
CURIOSITIES BY

Household Types

Rank the following topics

based on how curious you are about it
with 1 representing the topic you

are most curious about.

Foodies with children

« High protein recipes
« Reducing food waste

Animal welfare

Foods that
improve gut
health
Easy meals

Global/cultural
flavors

Foodies living alone

Foodies without children Cooking skills +  How to prepare seafood

& tips -+ Plant-based recipes



TOP RANKED
CURIOSITIES BY

Meat Consumption

Top Ranked Trends: Top Ranked Trends:
Predominantly Meat Eaters* Non-Predominantly Meat Eaters**
Easy (Under 30 Minute) Meals 0 Animal Welfare
Global/Cultural Flavors e Global/Cultural Flavors
Cooking Skills & Tips e Plant-Based Recipes
Animal Welfare Q Superfoods
Foods that Improve Gut Health e Foods that Improve Gut Health

Please rank the following topics based on how curious you are about it
with 1 representing the topic you are most curious about.



Culinary Curiosities



People are most curious about cooking
skills/tips and how to prepare easy meails.

Level of Curiosity: Culinary Topics

Cooking skills and tips B4 39%
Easy (under 30 minutes) meals |4% IS 35%
New snack ideas and products B4 36%
New ways to prepare vegetables || 6% 37%
Global/cultural flavors and cuisines |} 4% 35%
Grilling tips and recipes 7% 33%
How to prepare meat 7% 39%
New ways to prepare fruits R 7% 36%
How to prepare seafood 8% 30%
Immunity boosting recipes 9% 31%
New ways to serve milk/yogurt/cheese/other dairy 10% 30%
Fresh mushrooms 12% 27%
Climate-friendly eating 14% 24%
Plant-based recipes 17% 24%
Alternative dairy/plant-based milk 15% 24%
Alternative/plant-based proteins 16% 24%
n=716 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
W Not at all curious A little curious ~ ® Somewnhat curious Very curious M Extremely curious

Which of the following best describes your curiosity regarding the culinary topics listed?



very curious
or extremely curious about

easy meals M .

under 30 min -

4%
o
1 .
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- 78% ,

very curious
or extremely curious
about
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5 .68%

ery curious
ely curious about

) ways
) prepare fruits




or extremely curious about

new onack 1deas P




Nutrition Curiosities




Functional nutrition curiosity is high.

Top Nutrition Themes

300
257 253
250 231
217
204
200 79 o5
155
150 125
100 85 82
) I
0
Foods with Foods that Immunity High protein Superfoods How to eat Mood Benefits of Benefits of Benefits of Intuitive
cognitive improve boosting recipes more boosting antioxidants eating more  plant- eating
health gut health foods fruits and foods fruits and based diets
n=716 benefits vegetables vegetables

Which of the following nutrition trends are you most curious about?
Please select at least one and up to three.



72% 7

very curious
or extremely curious about

foods with dut
health benefits




55
1%

very curious
or extremely curious about

- foods with cog¢nitive




Sustainability Curiosities
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SUSTAINABILITY CURIOSITY Lower Than Anticipated

Sustainability Topics

Reducing food waste
Animal welfare
Farm worker welfare

Sustainable packaging

Which of the following best describes your curiosity regarding the culinary topics listed above?



of respondents identified

reducing food waste
as a top curiosity




400
350 334 Top Curious Themes: Sustainability

300

250 233

Reducing
Food Waste Piiee...

MOST SELECTED 50 I
SUSTAINABILITY TOPIC
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Which of the following food sustainability trends are you most curious about? @

Please select at least one (1) and up to three (3).
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~ Culinary
_ . Curiosities
Nutrition :  _.i...
Curiosities .«
Sustainability

Curiosities

=3

Opportunities

How can brands deliver
an easy, inspiring sense of
culinary exploration?

How can brands nurture
and leverage consumer
curiosities?



Stay Tuned For More Insights!

Coming soon: a deeper dive into culinary,
nutrition, and sustainability curiosities



Mitch Van Kampen
President

mvankampen@curiousplot.agency
317.670.1518

Senior Vice President
awood@curiousplot.agency

971.275.3975

b

Cristie Mather

Vice President, Food
cmather@curiousplot.agency

503.705.8404
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